University at Buffalo

Public Relations Campaign for UNYTS

Summary of Campaign

The Department of Communication at the University at Buffalo has been engaged with the Upstate New York Transplant Services for many years.  Through the public relations and advanced public relations courses, students develop and implement a campaign to increase awareness of the need for organ, tissue and blood donation.  In addition, the campaign involves successfully persuading UB students and staff members, as well as class students, their friends and families, to sign organ and tissue donor cards for the New York State Organ Donor Registry.
The class is conducted in a lecture/discussion format, supplemented by guest speakers and small group work as public relations “teams.”  Each student is assigned to a team of 5-8 students, which develops a comprehensive plan for a portion of the overall class campaign for UNYTS.  
Budget for the student teams totals $1765.  Each team – tabling, classroom presentation, social media, bloodmobile recruitment, print and broadcast media, advertising and special event – develops goals and objectives for their individual team that mirror the goals and objectives for the overall PR campaign.  Students use the theories taught in class to conduct their campaign in a real-life situation.  Students focus on creating awareness of UNYTS and the need for organ, tissue and blood donation.  Students are encouraged to donate blood themselves as well as to sign the NYS registry card.  Their objectives involve the entire campus, and the students use a number of proven methods, including printed materials, social media, personal interaction and classroom presentations to get the word out, culminating in a special event that directs attention to the campaign and its goals.  
Karen Swierski, adjunct professor of Communication at the University of Buffalo, has conducted UNYTS campaigns in both the fall and spring semesters.  The spring courses conduct a full PR campaign, while the fall courses focus on increasing donors to campus bloodmobiles.  Nearly 2,000 registry cards have been signed through her classes, and several hundred new blood donors have been created.  Her students leave the class with a new found knowledge and respect for the mission of UNYTS and often leave with life-changing awareness of the critical need for organ, tissue and blood donors.  Many will remain life-long advocates.
