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Our Agenda

• Welcome and Introductions

• OPO/DLA & Campus Partner Presentation

• Interactive Q&A Session—Join and Share

• Group Polling—Participate and Respond

• Final Remarks



Campus Campaign Presentations

• Moving Beyond the Challenge -
Strengthening Campus Partnerships

• John Graves, Upstate New York Transplant 
Services

• Karen Swierski, University at Buffalo, The 
State University of New York



Upstate New York Transplant Services
&

University at Buffalo 

July 20, 2011 

Presented by: 
Karen Swierski
John Graves – Jgraves@unyts.org

mailto:Jgraves@unyts.org�


UNYTS MISSION 
STATEMENT

Our commitment is to             
enhance and save lives through 

organ, tissue, eye and blood 
donation while maintaining respect 

for those who give the gift of life



UNYTS OVERVIEW 

Headquartered in downtown Buffalo and established in 1981, 
Upstate New York Transplant Services (UNYTS) is among the 
leading procurement organizations in the United States, and is one 
of the only eight centers nationwide to house laboratory services, 
and organ, tissue and eye procurement in one location.

With the addition of Community Blood Services, Upstate New York 
Transplant Services has become the first organization of its kind 
nationwide. 

Upstate New York Transplant Services operates as a non-profit 
serving the eight counties of Western New York and works to 
assist donor families, coordinate the donation process and 
increase knowledge and awareness within the community 
regarding transplantation.



UNYTS & LOCAL COLLEGES

UNYTS works with 13 local colleges and universities with 18 
campuses in the Western NY area. There are initiatives at each one 
of these colleges to increase awareness and educate the population 
on organ, eye, tissue, and blood donation. 

Part of the current plan is to strengthen relations and overall impact 
at these colleges by creating Donate Life Clubs that will be an 
extension of UNYTS on campus. 

With the WNY area having a large college community it is important 
for UNYTS to keep up relations and continue to have a presence on 
each campus. 



Through the public relations and advanced public relations courses 
at UB, students develop and implement a campaign to increase 
awareness of the need for organ, tissue and blood donation.  

In addition, the campaign involves successfully persuading the 
30,000 UB students and staff members, as well as class students, 
their friends and families, to sign organ and tissue donor cards for 
the New York State Organ Donor Registry.



TEAMS & TASKS

The class is split into teams to develop goals and 
objectives for their individual team that mirror the goals 
and objectives for the overall PR campaign.

• Tabling
• Classroom Presentation 
• Social Media
• Bloodmobile Recruitment 
• Print & Broadcast Media 
• Advertising
• Special Events  



OVERALL IMPACT

These Public Relations classes have collected 
nearly 2,000 Organ Donor Registry Cards and 
have brought in almost 750 blood donors for 
UNYTS. 

The students take their lessons learned with 
them after college and become life-long 
advocates. 



PROMOTIONAL MATERIALS 
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QUESTIONS?



Interactive Discussion

• What questions or comments do you have for our 
presenters?

• How will your organization partner with campuses in 
donor designation campaigns this year?

• What strategies or tips do you recommend to help 
OPOs/DLAs successfully engage Campus Partners 
and/or student groups?

(Press *1 to cue up and join the conversation!)



Group Polling Questions
When prompted, please press *1 – “Yes” or  *2 – “No”

1. I plan to implement a strategy or action that I learned on 
the call today.

2. My organization plans to implement or plans to continue 
to host a Campus Challenge campaign in 2011.

3. I would like to present about a successful Workplace 
Partnership and/ or Campus campaign on a 2011 
Learning Series call.



Final Remarks

Special thanks to our speakers for their inspiring 
and informative presentations! 

For more information about today’s presentations,
please visit www.akoyaonline.com/wpfl.

Thanks to all who joined and participated today. 

http://www.akoyaonline.com/wpfl�
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